ZZo]#F 59 (Dept. of Chinese Tourist Guide)
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[10] 2ZSF4AH HAHAE
sd o] A8 gsus B8y CEE LRI bl SR
) U4 08041 | HAFUE Introduction to Tourism 313 71253 2 #3Ads
2 "4 08043 |HBH T Tourism Law 313 71253 2 #dAgs
2 | A" 14155 [ 7]2F2o (1) Elementary Chinese(1) 303 71z 6| 2| 2 |Zxos
A8 | 14156 |71 Z2FT91(2) Elementary Chinese(2) 3 3 (712 6 2| 2 F=ols=sle
Ael | 14985 | F=ol 3 st Chinese Conversation 303 7123 5| 2 |ZTokE=Ey
1 =24 o) B8l 2 A} 3 ' i
Ad | 14198 E3HRE Cultural Tourism 303 (A3 4 3] 3 [BRASEE
3 Ael | 14462 |FFo] =3 9%5(1) |Chinese Reading Practice(1) 303 A8 5| 3| 2 FIoEzE
e | 14986 |Fo]E7]9tEd  |Chinese Listening & Expression 303 [ 71z| 2| 3 5 [ZoE=sl
2 | M| 13902 AU AZol g?ligggge]iconomy and Related | 3 | 3 gqm | 5 | 9 | 2 \zToizmem
4| 09830 #FAYE Tourism Resources 3 003 N3t 4 3| 3 |[#FAYEH
A | 10083 BB AYGE Tourism Management 313 AHAE| 4|3 3 BRALE
Ael | 14467 |FFo] 58 A5 |Chinese Reading Practice(2) 303 A8 5|3 2 |EHolEasl
) Ael | 17263 (A §FF0}Z2 7] 1 |Practical Chinese Writing I 303 | AR| 4|3 3 R
g4 | 17423 | B3FT0 Cultural Chinese 303 AR 5] 4|1 FIoEzE
A 08646 | HAuiAE Tourism Marketing 303 AR 42 4 FBAEGE
A Mg | 17262 |m|T]o] 28l =Z =] |Chinese Media Content 3003 (AR 4| 4 2 |ZEoEsl
U4 | 17265 | g0l Travel tourism Chinese 303 (AR 4| 4 2 |FHoEEsl
o | AE | 17264 A8FFo]F27]1l Practical Chinese Writing I 3003 (AR 4|3 3 |l
A9 | 09016 #BY5E Tourism Behavior 3 3 | AR 4| 3 3 | FBAYEH
He | 422 wsegEgas | Comprehensive Design of 33 AR 3| 4| 3 BRAYY
¥ TYL V&, Al AR, AEe] AF5Y, KSA= 22 Knowledge(#]4)), Skill(7]<), Attitude(Bl )& 2= %
[11] w35 s

ABr= _ . i
2% TKsh) FEg | FE5A Subjects / Descriptions
AP #FFT0 Travel tourism Chinese
RE) B o= Aol /A" FZoj#HFEY This lecture is a subject of the newly open
(442) AAAFe] nHEozA o33t FF<o) | ed Chinese Tourism Interpretation and learn
EAslE S0 33 9 F=o] E4S 8 |s Chinese conversation and Chinese sentenc
=g es specialized in travel and tourism.
7 E3}5 59 Cultural Chinese
=583 g E3E FIo)Z H%8b sjAdsls | This class focuses on gaining the ability to
A= s8g Ztyed 5x2E o WA AAF proficiently explain our culture in Chinese.
(‘5‘4‘5 o7 Fraud g9 Al #32, E3} First, learners go through the process of ex
AES BAs T oldjst= #4 S At ploring and understanding our history, relics,
olE Tl 42 A4 & FHolE Z M3t and cultural products worth promoting globa
7] 9% T - WY dG5S Sk lly, and then practice interpretation and tra
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20258HAE wenty mat
A=
& z—]("_:K)_“'_ FEg | FE5A Subjects / Descriptions
nslation to explain our culture well in Chine
se.
#AGYUE Introduction to Tourism
#3go] oY, A, datet &8&A, 18 Overview of the tourism; topics include the
e HPALY] FFY R BE ¥, B33 history of tourism, its definition, and the dif
(532) Akdel e 5 B39 71x2RE BBl ferent types of tourism resources and devel
3k o|E7kA ANkl #Fo] EAH-S | opment with emphasis on the basic understa
AFste FEoltt nding of tourism and issues as related to th
e tourism business.
#FH T Tourism Law
T3 Adoly B3 Ao glojAel o] &3} Examination of the laws regulating the touri
#4349 7z AAE otst=r Fagk B3PS 718 sm business and tourism policy. Emphasis o
\_5-}34 632) | >® 58l o]o] AR Witel #FBHEH n the practical aspects of tourism-related re
gl 7]el 3 #Hd H{e old mE& FAl | gulations.
AT A PA & osfFoEN B AEA

o WY ARA 5 P BHOE Pk

#RALE

Tourism Resources

wge tiAe] He Fule +%& B33 A Study of effective management of tourism r
R AL 2R, gosly E3), AFAYPoZ 3 esources based on the knowledge of concep
L7} e BE3A, HeA, 9AF £3} ts and classification methods for cultural he
(433) ] B | E ication m¢
A, ALE] AEAE Sl gk 784S ritages and historical sites.
g o2 AP A& ol&#Fel o
S Weks gt
B A3
AR FF : e
& (KSA) #59 | W& Subject / Descriptions
MBS [0)) Flementary Chinese(1)
S0l QJEHFeR RE Foo] FAF This course is the first step of Elementary
712 29 7x7} He FEo|ty. FFo|e] & Chinese course. Students enrolling in this co
(622) 2 7xEW, 2719 97] 5L 53k urse will be able to practice Chinese pronu
nciation and to learn the basic of elementa
ry level grammar, reading and writing.
712F59Q) Flementary Chinese(2)
- T7o)9 JEAAHOE BE F=o AP This course is the first step of Elementary
Z?E‘:i 712 Eo) 7|27} " #Folth F3ol9 w2 Chinese course. Students enrolling in this co
TAWR 622w NZEH, 2719 97] 5L sk53th. urse will be able to practice Chinese pronu
nciation and to learn the basic of elementa
ry level grammar, reading and writing.
30|33} Chinese Conversation
_ ==l Z1EAA EFel g ols7} A | Understanding the basic sentence pattern of
a= gojol &, & o] Asd EHTEE 79 the Chinese seonhaengeo must be obtained,
(352) 3 g & 4 JdE 58S wjdsly] 9 and, more complex grammatical structures a
3 F=o] 3|3} THo| WA nd can use to create the ability to learn C
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AR FF - e
& ®SA) #EY [ Y& Subject / Descriptions
hinese language training.Parallel.
FTE7|4RE Chinese Listening & Expression
ES S=ole 71EZA E&o] tlg o]si7} A | Focuses on the understanding of grammar s
(935 FECloF &, & o Ase BT =EE 3 tructure and the practice of Listening skills
otsta &8 & + v TYS wl¥sty] | and Speaking skills.
el =719k @apr] FdHo] HPHT)
FHA5HEED Chinese Reading Practice(1)

S thorsl 2o BAES FE3o 7N A= Prepares students for the advance Chinese
(;'32) W AEHIY o3 &g EA4E vetstal reading course through the reading practice
SEIEE otn, edoA FegE A7 of various genres of short paragraphs.

oo A F UEE gt
FHASHEFQ) Chinese Reading Practice(2)

S torsl 2o BAES FE3o 27N A= Prepares students for the advance Chinese
(;'32) ¥ AEHIY o3 &g EA4S vetstal reading course through the reading practice
SEIEE otn, 1ddoA eE A7 of various genres of short paragraphs.

oo A3 + IEE dt}
FTIAYGZEAFE L2 0l Understanding the Use of Chinese Regional
Cultural Assets
o FFO] oY AYEIATE o/9A BE This course aims to understand how China
A8 sla F48=71E o5t o]S HlEO.Z preserves and utilizes various regional cultu
(442) oo AYEsAA SFeote] tlste] B ral assets, and explore ways to utilize our r
Ageh HUSS AFd dAIRE = o2 A A egional cultural assets based on this. As a ¢
A7hA] EEHE BAgT lass linked to the HUSS project, it explores
ways to utilize regional values.
H A Y 2550 Chinese Economy and Related Language
3 AAY FF01E FAo 530 2H First, it needs that understanding about Chi
AE 2o O e A4S £530 nese economy is most important purpose of
(622) this class, and second, it is necessary for st
udent to understand of Chinese people econ
omic life and languages.
AEFToI 2| | Practical Chinese Writing 1
B AL20 FIo] < 7V F5o9) 7} It is a lecture in which a native-speaking p
433) A ZEEE7] Yste] Yojnl warb AA rofessor gives face-to-face feedback in ord
o gews A= oot er to write practical Chinese sentences clos
est to Chinese.
LEFTAS2I 1 Practical Chinese Writing II
B Ao gAE0 g #d AFoAM F|In this lecture, a native-speaking professor
AF  Fo] 222 £9F A9E unlste]l 9 conducts the most suggestive Chinese writin
(433) o} wsr FAYEFY] Y F=Me E g through face-to-face feedback with stude
ste] 7 AARAQL S0l F27]E ¥ nts in case students perform Chinese writin
R g in Chinese-related practice.
vt o] e 2530 Chinese Media Content
AT z20 2% A gAS F8) Ha= 29 This course uses various contents that are
U2 =2 mgea FIo)2 FHats WAL accessed through Chinese media to learn C
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20255t weIN HEt
3 A=
a& | ATTSE AEY [ Y g Subject / Descriptions
(KSA)
gty Fr9 4l EfC=el theFst AR hinese. Learners can get the latest trends a
5 ds & 3, FEL AxE ¥ 4 nd diverse information from China, and lear
Atk FFo| wjAS 53 23 FHE 4 n many new words. They also learn how to
Astal &8st HHES gFd collect and use the information they need t
hrough Chinese media.
T3agE Cultural Tourism
WA E3tol tig A hetstal #3 In this study, we can comprehend analyses o
Ast o] dutzel @ago] ®3hE wgel mX | f various cultural and tourism factors affecti
(433) 3ol el A= o7 AFFTh £33 RE ng tourism industries. All of students know h
H3goll o] E3te] EAS motstal o]E | ow to understand various tourism cultures.
HFo] a&H0E Afste o FHo] Yk
#BHEE Tourism Management
A& BF AE7IEAM FF AdS 3 Y93H7] | Functions and methods of management as r
dE 93 SYFHE B8 oy GA, #F elated to the tourism including travel agenc
(433)  %urq), #wAA o) g AAY, 7let B3 #E vy, hotel, and tourism-related business.
A Y A SR HFAY A
73 EN 1 ek #ete] Agh
#3uAE Tourism Marketing
dd7ige wiAERE A gt Al 71HS | Study of basic theory and practice of mark
#3474 % e nigog #pA el e, FE, #FAA eting as related to the tourism including typ
&3 (424) BA 33 2R, AARAE, AAsEa, es of tourism market, its size, research met
#3A FFo #F A, B39 87 24 hod of tourism market, planning, and advert
T B #F HEZVIEA P 5 e | ising
o|2F 7|25 AAHOZ AT
AFYSE Tourism Behavior
B wAAe BF JAAAC 9FE v = | Analysis of factors affecting consumer beha
433) A 293 #AFA A 2 #AFA9 % vior to develop systematized management p
< HgHorw FAFOEZAN #FAYA Y ractices of tourism business.
3 #FA PFo] FHE AA S,
EAGFTEEA Comprehensive Design of Culture Tourism
B3 AP e F243 ols)lZ Z23a, Develop awareness and understanding of cu
AR 238339 d3S votste] EAA-S JiA | lture tourism to understand the status of cu
(43) 3, 2L BFAEES AN Itural tourism and related problems in order
to suggest new cultural tourism products.
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