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dEES Introduction to Japanese Culture
YR Ha} . B35S x3Fsl= F3h@ukS  Makes students understand Japanese peopl
712 gatol 9B 15 R3E o] e and their culture, focusing on general J
622) |+ == 3 apanese culture including the history and li
terature of Japan.
YEYFEFT T2 Japanese Popular Culture and Media
Q Bejo] Y| tFEstet AAEE Fsl, oY |In this class, Japanese pop culture and mo
383} wold, 29, A 2 wrje] Fel= dern society are explained through media
£ 53 A9t o5 Fa d& dAdiAb content such as movies, animations, comedi
= 3o n¥s, Hansd 5o B4 ) es, and games. Through this, problems and
(‘5_25) AANS AuE F gloh ®=3 YR n| ¢ solutions such as aging and bullying in mo
23 Aol Alg e dB F3lo] 35 dern Japanese society can be examined. It
v g also explains the power of Japanese cultur
e, such as Japanese aesthetics and craftsm
anship.
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zTiol 712 zao 9d MA 4ESL mE|BE ek Using Chinese classical narrative works as
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ted into movies or dramas are introduced,
and through this, popular culture in China
is understood.
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Understanding the Use of Chinese Regional
Cultural Assets
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This course aims to understand how China

97 BE
At sla FdeE=rE oldlsta, o] & HlE o2 preserves and utilizes various regional cultu
(442) oo AGEsA A F-gurotel| )5t € ral assets, and explore ways to utilize our r
At HUSS At dAAIS 99024 A egional cultural assets based on this. As a
A7 A 8-S BAghHT class linked to the HUSS project, it explores
ways to utilize regional values.
2D 2G2S glzcg(\)fsgnfnd utilization of Chinese narrat
yE F=o] 1 AAL Zel=7} ojidt 34| Through what process China’s classical nar
(343) E3lo] Ao Y4 FH=E AFA T = |rative content is reconstructed into modern
AE n&s, AH FF 18 ZE=Z video content, and the practice of directly
Ay FZEFoz fAshs AHS 33 modifying Chinese classical content into m
o} odern works is carried out.
mojetrE T Media and Storytelling
2ol NE B A5s T A8 vhole TR Student§ can understapd the deyelopment
8t (442) 2Egdgol WiZ FAZ, EAFHOZ of media and changes in storytelling in a s
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ynchronic and simultaneous way through t
his course.
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