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SHILSI| YA Fusion life style planning and practice
An M 54, MRS, 7] %«l W3} uw practice and learn the process of planning
@57 = GFE 99l sdel g@slel olE and producing practical results by fusing va
7183t AA A ARES A= I rious concepts according to individual abilit
A& dAgFsta shgdt y, market situation, and technology change.
SHILSEA =AY Lifestyle Trend Seminar
o] TAetdo] F&-g mX= AAZ E|This course analyzed and understand the
A&  dE2XRE nAd Edczix BAska micro trends from the macro trends affect
@52) | olsfsln, o]¥F EA=ZS &3 A ing lifestyle. And based on the trend anal
2lo)x Mg B3l golzzEd 718 dES A% ysis, this course builds the foundation for
gl A== 1= the lifestyle planning.
713 SHILS| YA 2EY AL Lifestyle Planning Capstone Design
N gHE, ALsldgddsl, 7]&€3874 3 Understand the elements that move the life
3}, 2R 34 S AAHOE xAL £ style trend by systematically investigating a
AL Asted golZxed EWESE 2F ol nd analyzing changes in the market environ
(632) | eaE o)ty A ZEAEEZS 33} ment, social environment, technology enviro
wA ARA71EA A2 ANk 3ty nment, and consumer environment, and exp
erience the overall production of the projec
t plan while promoting the actual project.
THILSHAU | 2L Lifestyle Design Basic practice
712 BH, A%, 2 5 23 7] 245 |Based on the basic elements of form, colo
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Subjects / Descriptions
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r, texture and so on, it requires design, for
mative ability, ability to express, thinking a
bility to create using the basic principles a
pplied to the expression of form beauty, su
ch as change, unity, balance, proportion, r
hythm, emphasis, incremental and contrast.
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Basic Interior Design
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Students study the basic theory of interior d
esign as fundamentals and understand 2D ex
pression skills from drawing a line to plans,
elevation, sections as a basic practice cours
e and 3D space composition and increase b
asic knowledge required in interior And furn
iture design. An Introduction to the basic co
ncepts and principles of design for creating
interior spaces. This course Includes with el
ements of interior space such as lighting, fu
rniture, color and materials. Main projects a
re apartments, houses and during this proce
ss study various methods for interior design.
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UX Design
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According to the concept of user experience d
esign, understand the principles of design and
learn how to apply. We systematically train a
series of processes on UX design in various ar
eas of design from a practical point of view.
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Design and Brand
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OAdl 848 gFste A HxE
o 23, A, glolxaeme} 22 Az
A 947 BAE X E ofgA dAgste
A olsfetal, yoprt BAE A £y A
A AR TFHoR gt =9 g
AELS B A BYS 58 433U
vago] IS wje

This course addresses the connection betw
een design and branding strategies, aiming
to teach students the design elements nec
essary for building brand identity. Students
will understand how visual elements such
as logos, colors, and typography convey b
rand value, and they will comprehensively
learn the entire process of developing a b
randing strategy. Additionally, students will
explore successful branding methods throu
gh case studies of prominent brands.
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Cultural Design Project Planning
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This course enhances planning skills to un
derstand and detect the trend of culture,
and then reinvent it. Through a series of
training, such as studying cases of various
types and methodologies in cultural project
s, and actually presenting and implementin
g practical culture design project ideas, stu
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e | AEE=z ] . "
&% KSA) #EY [ FEA Subjects / Descriptions
¥ AT dents are equipped with a capacity to han
dle more creative cultural design projects.
AR AN 2ETAR) Culture Design Research (Capstone Design)
el FANAM FAx1e F2AE ol | This course aims to help students understa
stal, o]& AFol AH&3sl= T8-S 7]9|nd the importance of research in the desi
© A HX= 3t FAYEL AHEA Z gn process and develop the ability to appl
AL A 24 EFE E43 e theksh |y it in practice. Students will learn various
YA A WHES gt £33 A A research methodologies such as user resea
Az 97 7IME FESe Al £AE 24 rch, market analysis, and trend analyss. 1
(343) st 32 Weke T=E&skeE $4S 4P n particular, they will experience the proc
o} ZMA 7kl gAQl ZZAEE % ess of analyzing design problems and deri
3 AT AFHEZ faele Fgs= WS ving solutions using qualitative research te
At 802 S0 HolE 7]|chniques. Through research-based design
ol gziel A4S e 4 AEE FE | projects, students will practice applying re
o, search findings to their design work. Ultim
ately, the course supports students in mak
ing data-driven design decisions.
gAAdHEd (BA2EGARD Design and Start-up (Capstone Design)
Ol A Al Hlgto g 33 3¢S & Based on design thinking, the course aims
F e 9Fs 712t FHES AF £ to develop the ability to pursue entreprene
A AF L AHl~ 718, 2= AL ) urship in the future. Students will learn th
I 5E B8 FF NEY A H8E g5 | e entire process of product development th
A% 8y, vlzy2x 29 733 A4 Z< A rough market analysis, product and service
(262) #H= B3 A% IdFL B3I F=A planning, and brand strategy development.
o2 o] Al YAl ofo]tjo]E | They will enhance their practical skills by
AFAQA H2YU2Z M3 4+ J=E 5 building business models and exploring real
= As 5EEE 3. -world startup case studies. Ultimately, the
course aims to help students transform thei
r design ideas into successful businesses.
HAutAH Fashion Marketing
AaGES] AL 9 f5S % wAR | The purpose of this courses are to investiga
A e ggdt 224 53 2 3j44F te the consumer needs to develop fashion p
(442) | o I3 2 PF EAL o] T o] roducts, and to analyze the target market, f
£ HAdntAd &3t ashion trends, and consumer behavior to pre
pare the guidelines to plan fashion products.
ST EAEH 2 Korean Costume Contents
M A TRE ZAAWAA FFE2 e 7] Students will learn the basic structure of
33} ES TzE "eofsta v, 4A2F EAL o] | Korean clothing from ancient times to the
(523) gt ol A& FFAHOZE Jk=E | Joseon Dynasty and understand its aestheti
A AF 718 2 e Aedn ¢ and symbolic characteristics. This knowl
edge will ultimately be applied to planning
and developing Korean clothing products.
A HEH Fashion Information Analysis
Ast Ol 4E718, A, #%, 3 5 9 This course studies fashion designing, mer
(343) AP A Hores ol3sta ¥4d EWME  chandising, production, marketing, buying
AR 3 9 B4 58S J|E0 and selling in order to understand the pro
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AL AFTE =2 2 & A ; B3
&% KSA) #EY [ FEA Subjects / Descriptions
cess of fashion industry. Students will be
able to understand the characteristics of f
ashion markets and predict the future dir
ections of fashion market in Korea.
HARE718 Fashion Merchandising
A oA 2 F 4] dAelA | This course deal with Fashion Merchandisi
A4 e /M T4 dF<QA A ng methods and process to be applied in
AF  mAgo|A Y AYHAHS dAEE A A the field Students develop ability of mark
(352) ¢l o3 AHHE o] wj$-1 0|9} W et research and brand launching.
ato] Al AFzARo} E%H‘: ?ﬂ"élx—}?é% A A
& e oM AgaRd AFH
Yol HEF Fr}
PAESZH (A 2ET AR Fashion Culture Contents(Capstone design)
IREE A A A HHESE | In this course, students study a variety of th
RE H=E 53 S dost= thoFsk o] 2| eories which explain the fashion based on th
(325) S A3t Al ks B3 59 3| e fashion culture contents of the whole worl
Fd FAE B HAEstel Azt 1’416]1 d throughout history. Through the analytic t
o] 3jj gtk hinking beyond space and time, they also un
derstand fashion culture and human being.
N L4718 Fashion Textile Planning
A= A 24 EA tig A4S 7]Hko Z |Based on the knowledge of fashion textile, s
(442) g2eld AAE 7]¥s7] $ls] EWE, tudents learn how to analyze and investigate
&HA, Z)edd B JE ZA 2 B4 3 information about trend, consumer and techn
A& st ology in order to develop textiles products.
SRR el B Marketing in foodservice operations
7% o2k 71E olFlE HlgoE 9]47% | Deals with the process of managing foods
622) % 9 upARe "o o223 HFEA A ervice organizations, as well as theoretical
2 shgetth and practical studies in marketing strategy
for effective restaurant operation.
SE2EHAE TS Global Food Culture
283 273k 7|E 7B dS A9 |Study in the relationship between food an
712 sta AAY AEste A9z B2 EA | d culture, and comparative analysis of foo
(112) | & oadey. a9 7193 A9S £3} d cultures across the world, especially thei
) AFLH ZHE FHALRE dolrHol Al r individuality and universality.
?&;—léﬂ Aol A&l tat A4 ¢ FES
=
o A E% Food Science
7% 2)Zo] dutAel AAe wotsta %2 % | Provides general characteristics of foods,
(712) o dojue &g, 3452 W3} 9 zg 9 physicochemical changes and functional pr
2| Z7 o] #EY 2FsHH 2o vl operties of food during food preparation a
of ghgetth nd processing.
FAFYFECH T Korean Restaurant Establishment and Food
- Technology
(532) (AP EFE=E olsistal @4 7| Understand trends in the Korean food ind
4 207 o]E g A AZYAME A ustry write a business proposal for startin
a1 A2o] E¢HE HAZEA A d g a Korean restaurant, and understand ne
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e | AEZz2 ) . "
&% KSA) #EY [ FEA Subjects / Descriptions
2] & olsfste] Ao L3t wly introduced technological methods to a
pply to starting a business.
AN A FELS Vegetarian & Medical Food
NE 2o 27He o] F= A4 F419 wlHZ | Plan and develop a vegetarian oriented me
(532) 719 - et o]& uHlg oz Ao|x4, | nu that forms the basis of Korean food, a
FEA, A5 Y WweE AFdh nd practice menus such as diet control, nu
tritional and treatment food based on this.
fiza EaY2 R Demonstration of korean cusine
B A& ol2thea A<l 77-& o] We learn how to put the ingredients and
(334) st AAFS ZEHo e IX97] garnish on the plate and understanding w
9l 7|zol& " 7|&S £53I%E %3 hich is korean traditional style and moder
=3 n sense of food.
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