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Basic for Clothing Construction
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This course is to understand the basic theori
es of clothing in the overall system of huma
n, society, culture and environment. Students
learn human body measurement, clothing con
struction, sewing and manufacturing methods,
which are necessary for constructing apparel.
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History of Western Costume

AUEE AUz A Bao wHS A
i A, B34d wAS @A nEg
ol & EJEPW1HM~%~% o8], A
o fal 84F dgiEd TRl

48T 5 9t WS BB,

l"

In this course, students explore the history
of western costume from ancient eras to th
e present day along with the social and cul
tural influences on fashion. Students learn t
erminology in fashion and analyze historic i
nspirations for contemporary designs.
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Fashion Social Psychology
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Clothing is an important phenomenon in cor
porate culture. This course applies concepts
and theories of social psychology to explain
human behavior related to Fashion. Major c
oncepts are psychological factors such as p
ersonal characteristics, desire, and self-conc
ept, as well as social factors such as sex, a
ge, role, status, symbolic communication, an
d impression formation. Understanding these
various factors can make comprehension of
human clothing behavior and fashion marke
ting.
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Fashion Marketing
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This course introduces distinctive character
istics of fashion products in terms of marke
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